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In Memory of Mr. Ramniklal Mehta

Mr. Ramniklal Mehta

May 4th 1920 April 7th 2002

Today the Rosy Blue Group is driven by the values and behaviours
Ramniklal Mehta passed on to the-fmunders
Arunkumar Mehta and Bhanuchandra Bhansali.

This first CSR Report 2008 is dedicated to Ramniklal Mehta.
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Welcome

Message from the Founde

| || In 1960, when we first founded the [ o . .
i || == | company, we had a very simple idea on aL o0sStAsgs uKhu O
‘{', ) \ " as Rosy Blue must take the lead

’ | in taking CSR a step further.

| how to run our business: withiONOUR
{ | and INTEGRITY Our little firm was

| L known at that time as B. Arunkumar, a s CSR is as much as anything a
o' 2 # tiny office and a small diamond polishing way of Fhinking about and
= workshop. doing business. And that way of
thinking needs to be
Since then the company has evolved into The Rosy Blue = | mainstreamed across business operations and into
Group, a global leader of our industry. Over the years our company strategy. It is the right path forward for
children and their children have taken over the R2Ay3 odaiysSaa Ay GKS RAL)

management of the company. The transformation has
been so great since that | do not understand many of our
O2YLIl yeqa OGAGAGASAE (G2RF&: odzi L R2 1ly2s GKAAY oS
continue to work with and develop our business with

honour and integrity.

Arunkumar Mehta CoFounder of Rosy Blue

¢2RFe& LQY SELXFAYSR Foz2dzi GKS
Corporate Social Responsibility, which are great
philosophies of running a business, | am proud to say that

we have been following such concepts long before they

were created.

Being socially responsible is at the very core of our
business and our successes. Without our strict code of
ethics and great sense of responsibility, we could not
have grown and succeeded the way we did.

Sincerely,

YER
(/Xl 1/7 e
<«

B. Arunkumar founded in 1960

Bhanuchandra Bhansali
CoFounder of Rosy Blue

Arunkumar Mehta Bhanuchandra Bhansali



Message from the Governor of Antw
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PROVINCIE ANTWERPEN

DE GOUVERNEUR

Antwerp, 26 February 2009

As Governor of Antwerp, I am proud of the major industries in Flanders we represent: the
port of Antwerp, petrochemicals, fashion and the diamond industry.

Antwerp has always played a key role in the history of diamonds, ever since the 15th
century. It is the most important diamond trade center in the world, with an annual import
and export of over 42 billion US dollars. More than 80 % of the world's rough diamonds,
50% of the cut diamonds and 40% of the industrial diamonds are traded here. The diamond
sector accounts for 8% of the total exports of Flanders, and 5 % of Belgium's total exports,
diamonds being the number 1 export product outside the EU. It is therefore an important
ambassador for the country and one of its economic mainstays. (Source AWDC)

The diamond industry has evolved and is moving forward to more transparency. In general,
expectations of business conduct are rising all over the world and another trend therefore is
a growing debate about what this concretely means for a company and how they have to
manage corporate responsibility and sustainability.

I am proud to say that, to a certain extent, the onset of the Kimberley Process Certification
Scheme lays in our city. Since, in 2000, here in Antwerp, the World Diamond Council has
been created to pool the diamond industry’s efforts to fight conflict diamonds. The creation
of the World Diamond Council and its vital role to fight conflict diamonds have deeply
contributed to the success of the multi-stakeholder Kimberley Process.

There is increasing focus on the private and public sectors to be proactive in the area of
CSR. Various challenges are coming from international organizations, the governmental and
nongovernmental organizations, banks, customers, shareholders and other stakeholders to be
informed not only on the financial figures, but on relevant topics such as business ethics,
human rights and social performance, health and safety and environmental compliance.

I support the initiative of the Rosy Blue Group to publish its first CSR report and I am
convinced this is the way to go forward and hope other companies will follow this direction.
Even more important is that the diamond industry should not hesitate, in this difficult time,
to completely engage in adopting new business standards. Transparency, anti-money
laundering measures, ethics and sustainable development are key elements in this new
business environment. It is time that the diamond community takes up the challenge of
Corporate Social Responsibility. Only through this, the industry will be able to turn
diamonds into substainable prosperity diamonds.

Cathy Berx
Governor of Antwerp

KONINGIN ELISABETHLEI 22, B-2018 ANTWERPEN * TELEFOON 03/240 50 60 » TELEFAX 03/248 26 51



Message from the CEC

The Rosy Blue Group has a history of responsible business conduct. The success of our
business, founded by my eldest brother Arunkumar and our uncle Bhanuchandra Bhansd
due in no small part to strong family valuesintegrity, diversity and accountability.

L 0StAS@PS GKIFG w2ae . fdzSQa SyYLiz2esSSas
maintained their relationships with us partly because of our uncompromising adherence
these family values.

Over the past 45 years our family has evolved fromavery & | LJdzof A O aA3dy 2F w2aeé . f dz
humble beginning to a multinational corporation that responsibility and sustainability, in June 2008, we signed
offers employment to over 10,000 people. As onei KS ! yAGSR bl GA2ya Df2olf /2
LINPALISNES 2ySQa az20Alt NB &dudtghainitiativd th prantte corpgritdliBdpendoditg. 2 S
our business successes by giving back to our communitye are committed to promote its 10 principles in support

our town, our country and the world in which we work of human rights, labour rights, the environment, and

and live. Hence, value for what we have must be at thenti-corruption. We will continue to work on these

core of our thinking. different areas.

The global economy of the 21th century is creating newFor the first time, Rosy Blue has published a Corporate
economic opportunities. But succeeding in these complexSocial Responsibility Report for the 2008 period to
times will take more than improved technology and aprovide an insight into our activities.

higher turnover ¢ it will demand new kinds of ) ) )
. _Rosy Blue has made major strides towards the fulfillment
engagement of a company. Indeed, one of the major

challenges for companies today, lies in providingOf its CSR goals. We would never have been able to
responsible leadership in times of significant change. achieve this without the involvement of our CSR Advisory

Board, the University of Antwerp Management School,
As time passed, Rosy Blue has played a pioneering role ®ir suppliers, our customers, our employees in all
many instances with respect to CSR initiatives. Sincgections of our organization. On behalf of the entire
2005, we have adhered to the Best Practice Principles droup Associates, | would like to express my gratitude
De Beers and we became an active founding member gind appreciation for this.

the Responsible Jewellery Council.

In 2007, we formalized our CSR strategy across the groupincerely,

A global team has been appointed and has the %
responsibility for the implementation and progress of our JOL\.
CSR strategy.

In addition, we developed our own internal Rosy Blue CSR

model and preaudit model and CSR extranet that goes

beyond legal compliance and focuses on ethical businedgaron Dilip Mehta

practices. Group Chief Executive Officer

Rosy Blue Group 2008 CSR Report



Rosy Blue Group

Message from the Group Associa

L OFlyy2i GKAY1l 2F Y2NB | OO0Odz2NF GS NBFt SOGA
people who work with us. Supporting the wleding of each individual and building a
culture where people can prosper is the right thing to do. We all feel good about doing
GKEFGQa NRIKG y2i 2dzali G2RFe odzi F2N) G4KS vy

Harshad Mehta

Member of the Group Associates

Member of the Family Couneil

Member of the Group Executive Management

Ve
"

Gel1Ay3 | NBaLkRyaaotS adl yRr

a!'d wz2aée . tdzSz 4S
CSR activities by focusing on the
O2YLJI yeQa RA&GGA YO
and move forward with each one of

them ¢ with real dedication and

’I | commitment.

"Running any family business h
its set of challenges. As generatio
continue, families grow and famil
members increase. And as with an
organization or groups of people
the larger the size, the more th
opinions and these can lead t
differences in basic concepts an
ideas.

By uniting our efforts as a group, we aim to advance and

to achieve the aspiration of being a responsible company,
gKAES O2YYAGGAY3 G2 S@GSNER 2
Rosy Blue means the world to my associates and me, p®lO2 y 2 YA O &2 0ALf | yR Sy g@ANRY'
though we each have different ideas for our business,
take great pride in one fact: our foundation is virtually the
same. We believe in doing business with a strong sens
social responsibility and morality, a fact that not on
guides us, it completely defines us.

E{ussell Mehta

N ember of the Group Associates

Member of the Family Couneil

Member of the Group Executive Management

This foundation crosses all of our barriers, from the
various countries in which we operate, to the diverse
nationalities of our employees, through to all the
generations of our family.

Socially responsible practices is the base upon which we
continue to grow a sustainable business."

Amit Bhansah

Member of the Group Associates

Member of the Family Couneil

Member of the Group Executive Management

2008 CSR Report

L All Group Associates: Corporate Governance
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Rosy Blue Group

ba¢23ISGKSNI 2§ {
together on a daily basis with
partners, employees, suppliers
manufacturers and others to help,
create a more sustainable
approach to higkquality Jewelry
production, to create a great
workplace, to promote diversity, to help build stronge
local communities, and to minimize our environment
footprint."

Dipu Mehta-

Member of the Group Associates

Member of the Family Couneil

Member of the Group Executive Management

A

202 F20Nqf A SPS (KL @
industry you are in, the growth of
any company depends on the
economical, environmental, and
social  sustainability of  your
community. We also understand
that it is in our best interest to
contribute to areas including
human rights, business ethics, environmental policies,
community development, corporate governance, and

workplace for the sustainability of the community.

Together, we can contribute to a better world. That is
what Rosy Blue has always stood for and is the
O2NYySNRERG2Yy S

Rihen Mehta

Member of the Group Associates

Member of the Family Couneil

Member of the Group Executive Management

d¢KS

dhdzNJ O2YYAGYSyi
Social Responsibility is as importan]
as finding the right diamonds for
each consumer.

Our focus on supply chairn
management, community
involvement and health and safety
ensures that that each diamond
produced represents the heart ang
soul of Rosy Blue.

Our efforts enable us to give our employees, our
customers and consumers the satisfaction that they dgre

working with a valuable and socially
LINR RdzO (G @ ¢

responsib

Vishal Mehta

Member of the Group Associates

Member of the Family Couneil

Member of the Group Executive Management

0 SIAAYYAY

D = <

v

2T W2 a

20NJ-al Sy @
uncles take me through nearly 50
eSFHNAR 27
learn of the challenging steps and
turns they took that turned a small
workshop in India into a global
leader of the Diamond Industry.

hdzNJ O2YLJI yeéQa
beyond our family members! It is embedded in the very
DNA of our Rosy Blue and goes to includes every
stakeholder of our company from our hardworking
manufacturing workforce, to the men and women that
run our offices, up to the directors and goes beyond to
include our customers and suppliers, all of whom have
been contributors to strengthening this foundation.

Without this philosophy of business, which today has
formally developed into our wonderful CSR strategies, no
growth could have been enjoyed in a lelegm,
sustainable manner.

One thought has echoed throughout Rosy Blue across
three generations and that is the central importance of
NBalLl2yaAroArAtAdes 2dz2NJ O2YLJ y
Gl fdz- 6t S aasSaoe

Ravi Bhansali

Member of the Group Associates

Member of the Family Council

2008 CSR Report
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Message from the
Corporate Affairs Committee

Thank you for your interest in our organization and,lt is no coincidence that we publish our
particularly, our socially responsible practices. first CSR report this yeareven though
we are in a time of major change within

. o our industry and facing enormous
Corporate social responsibility has always been part 06 ssure to control costs. We believe the

G§KS Odzf 6 dzNB 2F GKS w2ae . tmrﬁﬁ% iSDriBII.@ AZLIR mdn¥oate ThbwPe = ',gréj&y?éz Y LI

Lappen

core values were a key factor in my joining this global . evolving and engaging ourselves in

family business in 2002. sustainable practices. Greater

transparency and accountability, open
What is new is the way we have organized our businessjialogues with all our stakeholders is
social and environmental initiatives around the conceptessential for our business and industry.
of an internal CSR model as part of the business strategy 4
and how we have implemented initiatives such as Bestrhis is the start of our CSR process, it will K
Practice Principles and UN Global Compact around thFake
world in a structured manner.

time, but it also brings Keshav
opportunities for change and dynamics.  Tghilramani

We have initiated the first pilot projects of the It is our hope that this report will help to
Responsible Jewellery Council standards and will have pﬁovide a clearer understanding of the
third party audit at the end of this year. w2 ae f dz& DNP dzLloa ©

welcome and greatly appreciate any \
My great appreciation goes to the Group Associates, thgomments or opinions you may have at | ’
Group Executive Management, the CSR Advisory Boargsr@rosyblue.com. Palitha
the personal advisor of the CEO, the Global Corporate

Compliance Team and all our employees who ar%incerely
implementing our internal CSR model from the ground up '
and remain equally dedicated to and involved in our CSR

journey. A special word of thanks to Francis Lappe
Keshav Tahilramani, Palitha Jayasekera and Frai
Abraham for their continuous guidance anc

Jayasekera

encouragement to integrate our CSR model throughout
the Group.

Iris Van der Veken Francis
Manager Corporate Affairs Global Abraham

Reporting approach: We are committed to achieving accurate reporting and verification
This is our first corporate social responsibility (CSR) report. It covers the year ended 31 December 2008.
This report is completely made internally including all content and design.

Relevant data from the past and data between 31 December 2008 and the date of issue of this report are clearly indibatd
footnotes.

Our report is based on the standards of the Global Reporting Initiative (GRI). The GRI is an independent organizatins tthg
develop, promote and distribute a global accepted and standardized framework for all types of CSR reporting. Althoughnete
declared an application level for this report, we have included the index at the end of our report for informative purposes.

Since 2008 Rosy Blue has supported the United Nations Global Compact (UNGC), which brings businesses together wittslU
labour organizations, civic organizations, and governments to advance 10 universal principles in the areas of humabaight
environment, and antcorruption. The commitment to these principles is further outlined in this report.

Rosy Blue Group 2008 CSR Report



1 Executive Summary

Ethical business conduct and compliance with applicabl&ince 2005 we are a founding member of the Responsible
laws and regulations are fundamental aspects of Rosyewellery Council. We are preparing for the first RIC
.t dz§8 DNRdzZLIQd O2NLR NI S O drdiis dzdthiBepd oi2909. H AT X 2 dzZNJ DNE dzLJ
Assocnlates.deuded to integrate CSR across our busme]%sCSR in Actioyou will find different cases in workplace,
operations into our company strategy. A Global Corporat% . .

) ) ] - ealth & safety, environment and community
Affairs Department was established in Antwerp in charge
. - involvement.
of overall management on compliance activities across

the Group. Since this is the first CSR report, we clearly want to state
. . . that this is just the initial stage of our CSR

This corporate structure combined with local GSRL . . o .
implementation efforts. We live in an ever changing

compliance officers in each entity was formed to .

. A . - world. Therefore, we have.ta adapt qurselves and, will
NBEAYT2NOS 0KS DNRdAzLIQa O2YYAU YS¥F u - 002 dzsyu I 07\{ AU e
) ) i continue to tefine our compliance system in the future.
integrity and to assure that resources are available for all
CSRAML compliance officers to raise concerns or seellthough we know that we face many CSR challenges
guidance about compliance standards. ahead, step by step we are moving forward. We must

. ) work together with all our stakeholders to achieve the

The CEO and the Group Associates, together with thgame goal
Corporate Affairs Committee have established a strategy '
with Key Performance Indicators and targets on CSR foi'e need to evolve to sustainable development. All the
20082011. The following areas of focus are defined: CSRfforts of the players small and large throughout the
Business Partners, Workplace, Health & Safetysupply chain will determine our collective success in

Environment and Community. achieving a more sustainable future.

Ly

We track performance and set targets for each of our keyVe welcome your feedback at csr@rosyblue.com
pillars of CSR. Our achievements in 2008 and our CSR

strategy for 2008011 are summarized in the table on

p37. Our intention is to report on the KPI index in 2009.

Since 2007, the Global Corporate Affairs Department has
conducted 13 preaudits at the Rosy Blue locations. If
corrective actions are required, the Global Corporate
Affairs Department will closely follow this up within a
strict timeframe in coordination with the local G3RIL
compliance officer.

To facilitate the reporting from our global base, a CSR
extranet was developed in 2007. Global reporting is
managed through this platform to ensure that all entities
carry out their duties in accordance with laws, regulations
and the global compliance standards.

As Sightholders of the DTC, we have been working hard
on the implementation of the Best Practice Principles
throughout the Group. Since 2005, we have had desktop
reviews and orsite visits by the third party auditor SGS.
The Rosy Blue Group has successfully been rated as
GO2YLX AL yié o

10



2 Our Business at a Glance

1960: B. Arunkumar & Co. founded and

Our close relationship with the major mining established by Bhanuchandra Bhansali and
companies 4§ KS 5AF Y2y R ¢NFRAyYy3I | Winkumariviehtag 0 > . |t

Billiton Diamonds, Rio Tinto Diamonds and Alrosa 1969: B. Arunkumar & Co. becomes a DTC
empowers us to source and distribute both volume and Sightholder.

variety of diamonds. . .
1973: Rosy Blue established in Antwerp.

Start international expansion.

1975: Rosy Blue becomes a DTC Sightholder.
We are a key player in the diamond business with a globa

client base. Our reputation in the industry is unparalleled
in terms of both quantity and quality. We would like to 1999: Successful $100m receivables securitization
emphas!ze that our primary f_ocus is in manufacturing. with rating PM 6 a 2 2 R& qteh). K c
The polished and rough dealing activities are there to

create efficiency and scale in our manufacturing Rosy Blue Group turnover exceeds $1bn.
operations, thus enabling us to provide consistent supply Rosy Blue becomes core client of BHP.

to our polished and jewellery clients. o _
We have established core centres of excellence in dia: 2001: Successful $100m stock securitization with

1988: InterGold Seepz Jewellery unit established.

mond manufacturing around the world. Our staté the- N}GAYy3 !'n 6a22R&Qal k !
art factories are both efficient and innovative, constantly 2002: Rough buying and polished contracting
upgrading to meet the highest technical skills. Our pro- arrangements in Russia.

duction range includes rounds (from 0.005pts to 10cts+)
to calibrated princess diamonds (from 0.03pts to 10cts+)
and a wide variety of fancy shapes.

Increased receivables securitization to
$150m with same ratings.

2004: Orra brand launched.

Renewal of $150m receivables
securitization with same ratings.

Through our global network of offices we are able to = 2005: RB South Africa becomes DTC Sightholder.
place a large spectrum of goodsough & polished from
small full cuts to large stones. Our large distribution in all
consumption centres including clients from Place
Vendome in Paris and major watch brands in Switzerland 2007 Renewal of DTC Sightholder contract.
to WakMart in Bentonville. We are in a privileged
position to have a 5% market share of local polished sales

Successful increase of stock securitization
with rating A2/A from $100m to $150m.

Appointment as a RioTinto Select

; . : ) Diamantaire.

in all major trading centers. Our sales & marketing teams

further enhance this global reach with twanded and 2008: Renewal of DTC Sightholder contract.
private label marketing programs in tandem with

retailers.

11


http://www.riotintodiamonds.com
http://www.alrosa.ru

Through our everctive team of global buyers anc
manufacturing centers, we are able to procure gooc
from the markets worldwide, in large quantities/qualities
FYR Fdzf FAE € 2dzNJ Odza G2 YSN
timely manner. With a $1.8bn business, our economies
scale allow us to offer unparalleled value.

Rosy Blue Group

ORRA: The Diamond DestinationA & LY RA I Q&
exclusive specialty diamond jewelry retail chain.

Set in an international format, ORRA retails through
exclusive high street boutiques in 23 cities across Ind
Within 2 years of launch, ORRA was counted among
top 5 jewelry brands in the country.

In 2005 we earned the prestigious distinction of bei
g2GSR la GKS w.9{¢ w9z29]
L9 wQo

Today, we are present in 14 countries
and employ over 10.000 people ‘i

Inter Gold is our jewelry manufacturing arm. As one of
India's largest diamond jewelry company, We supply
quality jewelry to a variety of segments and businesses.

Our marketing and distribution network spreads through-
out the globe with special expertise in the United States,
Europe, Japan, and Asia Pacific; each backed by a local
service desk.

OUR UNIQUE SELLING PROPQOSITION

Financial strength and stability
W{GFrofSQ NRdzZAK &dzLJL
Understanding of market dynamics
Pipeline integrity guarantee

Strategic downstream partnerships

Huge quality and size range fromhnuse
production )
Df 261 f GNIF O]

Odzii ¢ LINR3INI Ya

2,3% 1,53
6,2% \

il

13,3% .
2,0%
1
D,5%

0,5%
0,4%

44, 4%

WArmenia
W Belgium
EChina
Hang Kang
India
M lsrzel
m lzpan
W Russia
South Africa
m5ri Lanka
W Thailand
UAE
UsA

2008 CSR Report
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http://www.intergold.co.in

OUR GLOBAL PRESENCE

Russia
Belgium
Luxembourg

.

Hong
UAE Thailand Kong

Sri Lank

Rough Jewellery

Presencé Rough Sales , Polished Sales : Jewellery Sales Retail
Manufacturing Manufacturing

Luxembourg Holding company

Rosy Blue Group 2008 CSR Report
2 Status November 2008
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