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In Memory of Mr. Ramniklal Mehta 

Mr. Ramniklal Mehta 

May 4th 1920 - April 7th 2002 

Today the Rosy Blue Group is driven by the values and behaviours 

Ramniklal Mehta passed on to the co-founders 

Arunkumar Mehta and Bhanuchandra Bhansali. 

This first CSR Report 2008 is dedicated to Ramniklal Mehta. 
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Message from the Founders 

1 
 

 

 

Welcome 

In 1960, when we first founded the 

company, we had a very simple idea on 

how to run our business: with HONOUR 

and INTEGRITY. Our little firm was 

known at that time as B. Arunkumar, a 

tiny office and a small diamond polishing 

workshop. 

Since then the company has evolved into The Rosy Blue 

Group, a global leader of our industry. Over the years our 

children and their children have taken over the 

management of the company. The transformation has 

been so great since that I do not understand many of our 

ŎƻƳǇŀƴȅΩǎ ŀŎǘƛǾƛǘƛŜǎ ǘƻŘŀȅΣ ōǳǘ L Řƻ ƪƴƻǿ ǘƘƛǎΥ ǿŜ 

continue to work with and develop our business with 

honour and integrity. 

¢ƻŘŀȅ LΩƳ ŜȄǇƭŀƛƴŜŘ ŀōƻǳǘ ǘƘŜ ƳƻŘŜǊƴ Řŀȅ ƛŘŜŀǎ ƻŦ 

Corporate Social Responsibility, which are great 

philosophies of running a business, I am proud to say that 

we have been following such concepts long before they 

were created. 

Being socially responsible is at the very core of our 

business and our successes. Without our strict code of 

ethics and great sense of responsibility, we could not 

have grown and succeeded the way we did.  

Sincerely, 

Bhanuchandra Bhansali 

Co-Founder of Rosy Blue 

B. Arunkumar founded in 1960 

Arunkumar MehtaτBhanuchandra Bhansali  

άL ōŜƭƛŜǾŜ ǘƘŀǘ ŎƻƳǇŀƴƛŜǎ ǎǳŎƘ 

as Rosy Blue must take the lead 

in taking CSR a step further. 

CSR is as much as anything a 

way of thinking about and 

doing business. And that way of 

thinking needs to be 

mainstreamed across business operations and into 

company strategy. It is the right path forward for 

ŘƻƛƴƎ ōǳǎƛƴŜǎǎ ƛƴ ǘƘŜ ŘƛŀƳƻƴŘ ƛƴŘǳǎǘǊȅΦέ 

Arunkumar Mehta - Co-Founder of Rosy Blue 
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Message from the CEO 

3 

Rosy Blue Group 2008 CSR Report 

The Rosy Blue Group has a history of responsible business conduct. The success of our family 

business, founded by my eldest brother Arunkumar and our uncle Bhanuchandra Bhansali, is 

due in no small part to strong family values ς integrity, diversity and accountability. 

L ōŜƭƛŜǾŜ ǘƘŀǘ wƻǎȅ .ƭǳŜΩǎ ŜƳǇƭƻȅŜŜǎΣ ǎǳǇǇƭƛŜǊǎΣ ŎǳǎǘƻƳŜǊǎ ŀƴŘ ƻǘƘŜǊ ǎǘŀƪŜƘƻƭŘŜǊǎ ƘŀǾŜ 

maintained their relationships with us partly because of our uncompromising adherence to 

these family values. 

Over the past 45 years our family has evolved from a very 

humble beginning to a multinational corporation that 

offers employment to over 10,000 people. As one 

ǇǊƻǎǇŜǊǎΣ ƻƴŜΩǎ ǎƻŎƛŀƭ ǊŜǎǇƻƴǎƛōƛƭƛǘƛŜǎ ƛƴŎǊŜŀǎŜǎΦ ²Ŝ ǎƘŀǊŜ 

our business successes by giving back to our community, 

our town, our country and the world in which we work 

and live. Hence, value for what we have must be at the 

core of our thinking.  

The global economy of the 21th century is creating new 

economic opportunities. But succeeding in these complex 

times will take more than improved technology and a 

higher turnover ς it will demand new kinds of 

engagement of a company. Indeed, one of the major 

challenges for companies today, lies in providing 

responsible leadership in times of significant change.  

As time passed, Rosy Blue has played a pioneering role in 

many instances with respect to CSR initiatives. Since 

2005, we have adhered to the Best Practice Principles of 

De Beers and we became an active founding member of 

the Responsible Jewellery Council. 

In 2007, we formalized our CSR strategy across the group. 

A global team has been appointed and has the 

responsibility for the implementation and progress of our 

CSR strategy. 

In addition, we developed our own internal Rosy Blue CSR 

model and pre-audit model and CSR extranet that goes 

beyond legal compliance and focuses on ethical business 

practices.  

!ǎ ŀ ǇǳōƭƛŎ ǎƛƎƴ ƻŦ wƻǎȅ .ƭǳŜΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ŎƻǊǇƻǊŀǘŜ 

responsibility and sustainability, in June 2008, we signed 

ǘƘŜ ¦ƴƛǘŜŘ bŀǘƛƻƴǎ Dƭƻōŀƭ /ƻƳǇŀŎǘΣ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ 

voluntary initiative to promote corporate responsibility. 

We are committed to promote its 10 principles in support 

of human rights, labour rights, the environment, and 

anti-corruption. We will continue to work on these 

different areas. 

For the first time, Rosy Blue has published a Corporate 

Social Responsibility Report for the 2008 period to 

provide an insight into our activities.  

Rosy Blue has made major strides towards the fulfillment 

of its CSR goals. We would never have been able to 

achieve this without the involvement of our CSR Advisory 

Board, the University of Antwerp Management School, 

our suppliers, our customers, our employees in all 

sections of our organization. On behalf of the entire 

Group Associates, I would like to express my gratitude 

and appreciation for this. 

 
Sincerely, 

Baron Dilip Mehta 

Group Chief Executive Officer 
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Message from the Group Associates1 

4 

"Running any family business has 

its set of challenges. As generations 

continue, families grow and family 

members increase. And as with any 

organization or groups of people, 

the larger the size, the more the 

opinions and these can lead to 

differences in basic concepts and 

ideas. 

Rosy Blue means the world to my associates and me, and 

though we each have different ideas for our business, we 

take great pride in one fact: our foundation is virtually the 

same. We believe in doing business with a strong sense of 

social responsibility and morality, a fact that not only 

guides us, it completely defines us. 

This foundation crosses all of our barriers, from the 

various countries in which we operate, to the diverse 

nationalities of our employees, through to all the 

generations of our family. 

Socially responsible practices is the base upon which we 

continue to grow a sustainable business."  

Amit Bhansali - 

Member of the Group Associates - 

Member of the Family Council - 

Member of the Group Executive Management 

ά!ǘ wƻǎȅ .ƭǳŜΣ ǿŜ ŎƻƴǎǘǊǳŎǘ ƻǳǊ 

CSR activities by focusing on the 

ŎƻƳǇŀƴȅΩǎ ŘƛǎǘƛƴŎǘƛǾŜ ǎǘǊŜƴƎǘƘǎ 

and move forward with each one of 

them ς with real dedication and 

commitment.  

By uniting our efforts as a group, we aim to advance and 

to achieve the aspiration of being a responsible company, 

ǿƘƛƭŜ ŎƻƳƳƛǘǘƛƴƎ ǘƻ ŜǾŜǊȅ ƻƴŜ ƻŦ ƻǳǊ ǎǘŀƪŜƘƻƭŘŜǊǎΩ 

ŜŎƻƴƻƳƛŎΣ ǎƻŎƛŀƭ ŀƴŘ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ŜȄǇŜŎǘŀǘƛƻƴǎΦέ 

Russell Mehta - 

Member of the Group Associates - 

Member of the Family Council - 

Member of the Group Executive Management 

άL Ŏŀƴƴƻǘ ǘƘƛƴƪ ƻŦ ƳƻǊŜ ŀŎŎǳǊŀǘŜ ǊŜŦƭŜŎǘƛƻƴ ƻŦ ƻǳǊ ŎƻƳǇŀƴȅ ǾŀƭǳŜǎ ǘƘŀƴ Ƙƻǿ ƛǘ ǘǊŜŀǘǎ ǘƘŜ 

people who work with us. Supporting the well-being of each individual and building a 

culture where people can prosper is the right thing to do. We all feel good about doing 

ǿƘŀǘΩǎ ǊƛƎƘǘ ƴƻǘ Ƨǳǎǘ ǘƻŘŀȅ ōǳǘ ŦƻǊ ǘƘŜ ƴŜȄǘ ƎŜƴŜǊŀǘƛƻƴǎ ǘƻ ŎƻƳŜΦέ 

Harshad Mehta - 

Member of the Group Associates - 

Member of the Family Council- 

Member of the Group Executive Management 

ά¢ŀƪƛƴƎ ŀ ǊŜǎǇƻƴǎƛōƭŜ ǎǘŀƴŘ ƛƴ ƛƴŎǊŜŀǎƛƴƎƭȅ ŎƘŀƭƭŜƴƎƛƴƎ ǘƛƳŜǎέ 

   

1 All  Group Associates: Corporate Governance 

p17 



8 

 

Rosy Blue Group 2008 CSR Report 

 

άhǳǊ ŎƻƳƳƛǘƳŜƴǘ ǘƻ /ƻǊǇƻǊŀǘŜ 

Social Responsibility is as important 

as finding the right diamonds for 

each consumer. 

Our focus on supply chain 

m ana ge men t ,  c o m mun i t y 

involvement and health and safety, 

ensures that that each diamond 

produced represents the heart and 

soul of Rosy Blue. 

Our efforts enable us to give our employees, our 

customers and consumers the satisfaction that they are 

working with a valuable and socially responsible 

ǇǊƻŘǳŎǘΦέ 

Vishal Mehta - 

Member of the Group Associates - 

Member of the Family Council - 

Member of the Group Executive Management 

   

ά¢ƘŜ ōŜƎƛƴƴƛƴƎ ƻŦ ǘƘŜ wƻǎȅ .ƭǳŜ DǊƻǳǇ /{w ƧƻǳǊƴŜȅέ 

Ϧά¢ƻƎŜǘƘŜǊ ²Ŝ {ǇŀǊƪƭŜέΦ ²Ŝ ǿƻǊƪ 

together on a daily basis with 

partners, employees, suppliers, 

manufacturers and others to help 

create a more sustainable 

approach to high-quality Jewelry 

production, to create a great 

workplace, to promote diversity, to help build stronger 

local communities, and to minimize our environmental 

footprint." 

Dipu Mehta - 

Member of the Group Associates - 

Member of the Family Council - 

Member of the Group Executive Management 

ά!ǎ Ƴȅ ƎǊŀƴŘŦŀǘƘŜǊΣ ŦŀǘƘŜǊ ŀƴŘ 

uncles take me through nearly 50 

ȅŜŀǊǎ ƻŦ ƻǳǊ ŎƻƳǇŀƴȅΩǎ ƘƛǎǘƻǊȅΣ L 

learn of the challenging steps and 

turns they took that turned a small 

workshop in India into a global 

leader of the Diamond Industry. 

hǳǊ ŎƻƳǇŀƴȅΩǎ ŦƻǳƴŘŀǘƛƻƴ ƎƻŜǎ 

beyond our family members! It is embedded in the very 

DNA of our Rosy Blue and goes to includes every 

stakeholder of our company from our hardworking 

manufacturing workforce, to the men and women that 

run our offices, up to the directors and goes beyond to 

include our customers and suppliers, all of whom have 

been contributors to strengthening this foundation. 

Without this philosophy of business, which today has 

formally developed into our wonderful CSR strategies, no 

growth could have been enjoyed in a long-term, 

sustainable manner. 

One thought has echoed throughout Rosy Blue across 

three generations and that is the central importance of 

ǊŜǎǇƻƴǎƛōƛƭƛǘȅΣ ƻǳǊ ŎƻƳǇŀƴȅΩǎ Ƴƻǎǘ ƛƴǘŀƴƎƛōƭŜΣ ŀƴŘ Ƴƻǎǘ 

ǾŀƭǳŀōƭŜ ŀǎǎŜǘΦέ 

Ravi Bhansali - 

Member of the Group Associates - 

Member of the Family Council 

ά²Ŝ ōŜƭƛŜǾŜ ǘƘŀǘ ƛǊǊŜǎǇŜŎǘƛǾŜ ƻŦ ǘƘŜ 

industry you are in, the growth of 

any company depends on the 

economical, environmental, and 

social sustainability of your 

community. We also understand 

that it is in our best interest to 

contribute to areas including 

human rights, business ethics, environmental policies, 

community development, corporate governance, and 

workplace for the sustainability of the community. 

Together, we can contribute to a better world. That is 

what Rosy Blue has always stood for and is the 

ŎƻǊƴŜǊǎǘƻƴŜ ƻŦ ƻǳǊ CƻǳƴŘŜǊΩǎ tǊƛƴŎƛǇƭŜǎΦέ 

Rihen Mehta - 

Member of the Group Associates - 

Member of the Family Council - 

Member of the Group Executive Management 
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Message from the 

Corporate Affairs Committee 5 

Rosy Blue Group 2008 CSR Report 

Thank you for your interest in our organization and, 

particularly, our socially responsible practices. 

Corporate social responsibility has always been part of 
ǘƘŜ ŎǳƭǘǳǊŜ ƻŦ ǘƘŜ wƻǎȅ .ƭǳŜ DǊƻǳǇΦ Lƴ ŦŀŎǘΣ ƻǳǊ ŎƻƳǇŀƴȅΩǎ 
core values were a key factor in my joining this global 
family business in 2002.  

What is new is the way we have organized our business, 
social and environmental initiatives around the concept 
of an internal CSR model as part of the business strategy 
and how we have implemented initiatives such as Best 
Practice Principles and UN Global Compact around the 
world in a structured manner. 

We have initiated the first pilot projects of the 
Responsible Jewellery Council standards and will have a 
third party audit at the end of this year. 

My great appreciation goes to the Group Associates, the 
Group Executive Management, the CSR Advisory Board, 
the personal advisor of the CEO, the Global Corporate 
Compliance Team and all our employees who are 
implementing our internal CSR model from the ground up 
and remain equally dedicated to and involved in our CSR 
journey. A special word of thanks to Francis Lappen, 
Keshav Tahilramani, Palitha Jayasekera and Francis 
Abraham for their continuous guidance and 
encouragement to integrate our CSR model throughout 
the Group. 

It is no coincidence that we publish our 
first CSR report this year - even though 
we are in a time of major change within 
our industry and facing enormous 
pressure to control costs. We believe the 
timing is right to communicate how we 
are evolving and engaging ourselves in 
sustainable pract ices. Greater 
transparency and accountability, open 
dialogues with all our stakeholders is 
essential for our business and industry.  

This is the start of our CSR process, it will 
take time, but it also brings 
opportunities for change and dynamics. 

It is our hope that this report will help to 
provide a clearer understanding of the 
wƻǎȅ .ƭǳŜ DǊƻǳǇΩǎ /{w ƛƴƛǘƛŀǘƛǾŜǎΦ ²Ŝ 
welcome and greatly appreciate any 
comments or opinions you may have at 
csr@rosyblue.com. 

Sincerely, 

Iris Van der Veken 

Manager Corporate Affairs Global 

Reporting approach: We are committed to achieving accurate reporting and verification 

This is our first corporate social responsibility (CSR) report. It covers the year ended 31 December 2008.  

This report is completely made internally including all content and design. 

Relevant data from the past and data between 31 December 2008 and the date of issue of this report are clearly indicated in the 
footnotes. 

Our report is based on the standards of the Global Reporting Initiative (GRI). The GRI is an independent organization that aims to 
develop, promote and distribute a global accepted and standardized framework for all types of CSR reporting. Although we have not 
declared an application level for this report, we have included the index at the end of our report for informative purposes. 

Since 2008 Rosy Blue has supported the United Nations Global Compact (UNGC), which brings businesses together with UN agencies, 
labour organizations, civic organizations, and governments to advance 10 universal principles in the areas of human rights, labour, 
environment, and anti-corruption. The commitment to these principles is further outlined in this report. 

Keshav  

Tahilramani 

Palitha 

Jayasekera 

Francis 

Abraham 

Francis 

Lappen 

Over the years the Rosy Blue Group has developed into a major international diamond 
business and worked with many individuals, communities and countries along the way.  

We have a long track record and an enduring tradition of respect, contribution and care in 
the countries where we operate. 
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1 Executive Summary 

Since 2005 we are a founding member of the Responsible 

Jewellery Council. We are preparing for the first RJC 

audits at the end of 2009. 

In CSR in Action you will find different cases in workplace, 

health & safety, environment and community 

involvement. 

Since this is the first CSR report, we clearly want to state 

that this is just the initial stage of our CSR 

implementation efforts. We live in an ever changing 

world.  Therefore, we have to adapt ourselves and will 

continue to refine our compliance system in the future. 

Although we know that we face many CSR challenges 

ahead, step by step we are moving forward. We must 

work together with all our stakeholders to achieve the 

same goal. 

We need to evolve to sustainable development. All the 

efforts of the players small and large throughout the 

supply chain will determine our collective success in 

achieving a more sustainable future. 

We welcome your feedback at csr@rosyblue.com 

Ethical business conduct and compliance with applicable 

laws and regulations are fundamental aspects of Rosy 

.ƭǳŜ DǊƻǳǇΩǎ ŎƻǊǇƻǊŀǘŜ ŎǳƭǘǳǊŜΦ Lƴ нллтΣ ƻǳǊ DǊƻǳǇ 

Associates decided to integrate CSR across our business 

operations into our company strategy. A Global Corporate 

Affairs Department was established in Antwerp in charge 

of overall management on compliance activities across 

the Group. 

This corporate structure combined with local CSR-AML 

compliance officers in each entity was formed to 

ǊŜƛƴŦƻǊŎŜ ǘƘŜ DǊƻǳǇΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ŀŎŎƻǳƴǘŀōƛƭƛǘȅ ŀƴŘ 

integrity and to assure that resources are available for all 

CSR-AML compliance officers to raise concerns or seek 

guidance about compliance standards. 

The CEO and the Group Associates, together with the 

Corporate Affairs Committee have established a strategy 

with Key Performance Indicators and targets on CSR for 

2008-2011. The following areas of focus are defined: CSR, 

Business Partners, Workplace, Health & Safety, 

Environment and Community. 

We track performance and set targets for each of our key 

pillars of CSR. Our achievements in 2008 and our CSR 

strategy for 2008-2011 are summarized in the table on 

p37. Our intention is to report on the KPI index in 2009. 

Since 2007, the Global Corporate Affairs Department has 

conducted 13 pre-audits at the Rosy Blue locations. If 

corrective actions are required, the Global Corporate 

Affairs Department will closely follow this up within a 

strict timeframe in coordination with the local CSR-AML 

compliance officer. 

To facilitate the reporting from our global base, a CSR 

extranet was developed in 2007. Global reporting is 

managed through this platform to ensure that all entities 

carry out their duties in accordance with laws, regulations 

and the global compliance standards. 

As Sightholders of the DTC, we have been working hard 

on the implementation of the Best Practice Principles 

throughout the Group. Since 2005, we have had desktop 

reviews and on-site visits by the third party auditor SGS. 

The Rosy Blue Group has successfully been rated as 

άŎƻƳǇƭƛŀƴǘέΦ  
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2 Our Business at a Glance 

Our close relationship with the major mining 

companiesτǘƘŜ 5ƛŀƳƻƴŘ ¢ǊŀŘƛƴƎ /ƻƳǇŀƴȅ όά5¢/έύΣ .It 

Billiton Diamonds, Rio Tinto Diamonds and Alrosaτ

empowers us to source and distribute both volume and 

variety of diamonds. 

The Rosy Blue Group was founded in 1960 by Arunkumar Mehta and Bhanuchandra Bhansali. The company started as a small 

Mumbai workshop, but soon became a network of specialist businesses, each able to successfully fulfill client needs. This 

eventually formed the platform for a global company which provides employment to over 10,000 people. 

We are a key player in the diamond business with a global 
client base. Our reputation in the industry is unparalleled 
in terms of both quantity and quality. We would like to 
emphasize that our primary focus is in manufacturing. 
The polished and rough dealing activities are there to 
create efficiency and scale in our manufacturing 
operations, thus enabling us to provide consistent supply 
to our polished and jewellery clients. 
We have established core centres of excellence in dia-

mond manufacturing around the world. Our state-of the-

art factories are both efficient and innovative, constantly 

upgrading to meet the highest technical skills. Our pro-

duction range includes rounds (from 0.005pts to 10cts+) 

to calibrated princess diamonds (from 0.03pts to 10cts+) 

and a wide variety of fancy shapes. 

MANUFACTURING SKILLS 

MINING 
 1960: B. Arunkumar & Co. founded and 

established by Bhanuchandra Bhansali and 

Arunkumar Mehta. 

1969: B. Arunkumar & Co. becomes a DTC 

Sightholder. 

1973: Rosy Blue established in Antwerp. 

Start international expansion. 

1975: Rosy Blue becomes a DTC Sightholder. 

1988: InterGold Seepz Jewellery unit established. 

1999: Successful $100m receivables securitization 

with rating P-м όaƻƻŘȅΩǎύ κ C-1 (Fitch). 

Rosy Blue Group turnover exceeds $1bn. 

 Rosy Blue becomes core client of BHP. 

2001: Successful $100m stock securitization with 

ǊŀǘƛƴƎ !н όaƻƻŘȅΩǎύ κ ! όCƛǘŎƘύΦ 

2002: Rough buying and polished contracting 

arrangements in Russia. 

Increased receivables securitization to 

$150m with same ratings. 

2004: Orra brand launched. 

Renewal of $150m receivables 

securitization with same ratings. 

2005: RB South Africa becomes DTC Sightholder. 

Successful increase of stock securitization 

with rating A2/A from $100m to $150m. 

2007: Renewal of DTC Sightholder contract. 

Appointment as a Rio Tinto Select 

Diamantaire. 

2008: Renewal of DTC Sightholder contract. 

Through our global network of offices we are able to 
place a large spectrum of goods - rough & polished - from 
small full cuts to large stones. Our large distribution in all 
consumption centres including clients from Place 
Vendome in Paris and major watch brands in Switzerland 
to Wal-Mart in Bentonville.  We are in a privileged 
position to have a 5% market share of local polished sales 
in all major trading centers. Our sales & marketing teams 
further enhance this global reach with co-branded and 
private label marketing programs in tandem with 
retailers.  

GLOBAL NETWORK & DISTRIBUTION 

http://www.riotintodiamonds.com
http://www.alrosa.ru
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Through our ever-active team of global buyers and 
manufacturing centers, we are able to procure goods 
from the markets worldwide, in large quantities/qualities 
ŀƴŘ ŦǳƭŦƛƭƭ ƻǳǊ ŎǳǎǘƻƳŜǊǎΩ ŘŜƳŀƴŘǎ ƛƴ ŀ ŎƻƴǎƛǎǘŜƴǘ ŀƴŘ 
timely manner. With a $1.8bn business, our economies of 
scale allow us to offer unparalleled value. 

EXPERTISE 

Inter Gold is our jewelry manufacturing arm. As one of 
India's largest diamond jewelry company, We supply 
quality jewelry to a variety of segments and businesses. 

Our marketing and distribution network spreads through-
out the globe with special expertise in the United States, 
Europe, Japan, and Asia Pacific; each backed by a local 
service desk.  

JEWELRY MANUFACTURING 

ORRA - The Diamond Destination - ƛǎ LƴŘƛŀΩǎ ƭŀǊƎŜǎǘ ŀƴŘ 
exclusive specialty diamond jewelry retail chain. 

Set in an international format, ORRA retails through 35 
exclusive high street boutiques in 23 cities across India. 
Within 2 years of launch, ORRA was counted among the 
top 5 jewelry brands in the country. 

In 2005 we earned the prestigious distinction of being 
ǾƻǘŜŘ ŀǎ ǘƘŜ Ψ.9{¢ W9²9[[9w¸ w9¢!L[ /I!Lb hC ¢I9 
¸9!wΩΦ  

ROSY BLUE RETAIL CHAIN 

Today, we are present in 14 countries 

and employ over 10.000 people 

OUR UNIQUE SELLING PROPOSITION 
¶ Financial strength and stability 

¶ Ψ{ǘŀōƭŜΩ ǊƻǳƎƘ ǎǳǇǇƭƛŜǎ 

¶ Understanding of market dynamics 

¶ Pipeline integrity guarantee 

¶ Strategic downstream partnerships 

¶ Huge quality and size range from in-house 

production 

¶ Dƭƻōŀƭ ǘǊŀŎƪ ǊŜŎƻǊŘ ƛƴ ōǊŀƴŘŜŘ ŀƴŘ άǎǇŜŎƛŀƭ 

Ŏǳǘέ ǇǊƻƎǊŀƳǎ 

OUR PEOPLE 

http://www.intergold.co.in
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OUR GLOBAL PRESENCE 

Rough Sales Polished Sales 
Rough 

Manufacturing 
Jewellery Sales 

Jewellery 

Manufacturing 
Presence 2 

 Â  Â Â USA 

Â Â Â Â  Belgium 

  Â   Armenia 
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Â Â  Â  UAE 
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Â  Â   Russia 

 Â Â Â  China 

 Â  Â  Hong Kong 

 Â  Â  Japan 

  Â   Thailand 
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 Holding company Luxembourg 

2 Status November 2008 


